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PART 1: REACTION TO SITE AFTER EXPLORING

 1. Once they “got” the idea of the website:

  a. Most liked the idea of having a place where they could go online to watch  
 inspirational, positive uplifting films.

  b. Noted and appreciated that it was not a religious website.

  c. Those people perceived the pricing to be reasonable.

 2. Respondents shared the perception that the selection was limited.

  a. They focused on 9 or 12 “featured” thumbnails.

  b. The same “titles” came up on multiple pages.

 3. Not until they upgraded to premium did several respondents find content  
   that excited them.
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 4. Who is this site for? 

  a.  Generally respondents agreed that the site was for people like themselves:  
 in helping professions (teachers, counselors, pastors), mothers, very religious  
 and somewhat spiritual, 12-step folks, church friends, thoughtful “seeking”  
 people, people who have experienced life’s difficulties.

  b.  Some people also saw the value of showing some of these films to kids,  
 and noted that teens would appreciate many of these as well.

 5.  Would they join after seeing the site, given the existing prices?

  a.  4 Yes 
 5 Maybe 
 2 No

  b.  Of the “maybe’s”, four specifically wanted a trial or more time to  
   familiarize themselves with what is there.

  c. Most said they would sign up for 1 month and if they liked it and used it,  
   then they would sign up for 6 month, then a year.

  d.  Those who indicated that they would not join noted that there were many  
  other free sites out there, and they didn’t see the value of joining.

C. REACTION TO THE FILMS

 1.  Everyone found films that touched and inspired them and made them feel good.

 2.  They liked the documentaries.

 3.  Everyone commented that the SC Originals  were very professionally produced,  
   noting the familiar actors, good acting, and high production values.
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 4.  Everyone wanted a larger sampling of Free films.

 5. Respondents appreciated that this site appealed to mainstream audiences. 

  a. A few mentioned that although the films were uplifting and inspiring,  
 this website was not trying to “sell” religion.

 6.  Other than the Ben Comen film which is prominent on the site, they did  
   not notice the sports films, i.e. Appointment in Vancouver or Greenspan Olympics.

 7.  Responding to the reality based films, some wanted more information  
   about the actual story. 

 8.  Some noticed and expressed interest in “Speeches” that they 
   found in Professional pages.

  a. Others noted reference to “speeches” in the Premium Member bulleted  
 benefits, on the offer page. Importantly those people hadn’t noticed it  
 on the site.

  b. Those that did not find speeches on their own, were intrigued when  
 they heard about them in the researcher’s description of the site.

 9.  For the full length films, several noted that they would never watch long  
   films on their computer.  

 10. Half the men expressed an interest in having more humorous/light hearted films.

Excerpted from original 14 page document.
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